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Image Consistency

Identity Standards - Style Guide
— logo usage

typefaces

color

layouts... paper and electronic

graphics
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Identity standards outline the guidelines for all the visual elements which impact

the image of an organization. Helps maintain consistency in all visual
communications. Important to get from designer and to adhere to it.

©2000 Christine A. Olson. All Rights Reserved.

page 30



Beyond Smoke and Mirrors: Developing & Maintaining a Corporate Image
AlIP Conference, April 8, 2000. Washington, DC

SunLibrary Design Elements
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SunLibrary Factsheets

SunLibrary Supplies Powerful Resource
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SunLibrary Factsheets
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Image Checklist

» Stationery

e Literature

« Packaging

» Architecture

* Signs

« Sales Promotion
« Web Site

©2000 Christine A. Olson
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Image is very important. Must be consistent across all materials and mediums

Recent study by advertising agency of 500 business owners in the US.
65.4% feel that image is “most important” to a company’s success.

On a scale of 1 to 5, five being the highest, more than 90 % rank image as either

a4 orb.
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Maintaining a Corporate Image
n, DC
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\\|)7
PCIRG

Pharmaceutical Business
Intelligence & Research Group

An example of a consistent image in development. This is a new logo and now
we are developing the stationery system to continue the image.
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PBIRG Stationery Package

Letterhead
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Biz card
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Envelope

©2000 Christine A. Olson. All Rights Reserved. page 38



Beyond Smoke and Mirrors: Developing & Maintaining a Corporate Image
AlIP Conference, April 8, 2000. Washington, DC

Image on the web

» Consistency on the web
e Sub designs

e Colors

* Typefaces

chris
QLsoy
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The web is another image projection platform. Don’t ignore how your
organization looks.
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InteliQuest

Hot Topics
BASF Pharma knoll

Moathly Hews & Views ox Therapeutic Areas of Importance to Enoll
Pharmaceutical Company

Fl

@ Thyroid Diseased
Ateas covered include General News about Thyroid Diseases, Levothyroxine , Thyroid Functions
TestslScreening, Hyperthyroidism, Hypothyroidism, Thyroid Cancer and Thyroid Hormones and Receptor
Research
@ ObesitylLipid Disordersé
Topics include Meridia and Competitor Marketing [nformation, Clinical Trials of Antiobesity Drugs,
i 3 ¥ OF Obesity, Hyperlipidemia & H; ia, Appetite D

G ity, i
Animal Models of Obesity
@ Cardiovascular Disorderse
Arcas include Hypertension, Amrhythmia, Stroke and Coagulation
[@) Pain Mansgements
This Hot Topic covers updaics on the opioid pain medicine market, Tesearch and regulatory climate. Topics
include a Hews section on competitors, regulation & policy and other indusirytmarket developments, a Medical
Update section riting recent peer Tevicwed jownal articles, and a Drugs in Development Section containing the
USA pipeline drugs from preclinical through FDA approval.

Search the National Library of Medicine's Database MEDLINE - for free 4
Bagsic Search Form+
Advanced Search Form

“
KFC Home Faged
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InteliQuest-- the very first web pages immediately after adopting the new name.
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Fovmsedy s Bibase Dtbematios Ciatee

inteli@uest /o)

The infomnetion works.

Welcome to Hot Topics..

Our monthly news & wiews on therapentis areas of
impartance o Knall Pharmacewtical Company

@ Diseace Management

Sections on Disease Management, Phanmacy Benefits Mansgement, Memaged Care, Outzomes Research,
Pharmaroeconoiics, Cost Benetits dnalysis, Wellness Benefis Programs and Formulacies

@ Thyroid Diseaze

Areas covered inclnde General News about Thyroid Diseases, Levothyroxine, Thyroid Functions
TesslScreening, Hypertyioidism, Hypothyroidism, Thyroid Cancer and Thyroid Hommones and
Recepior Research

@ Obesity/Lipid Disorders

Topics include Meridia and Competitor Marketing Information, Clinicel Trials of Antinbesity Drugs,
Comorbidity, Epidemiolog ¥ of Obesity, Hyperlipidemia & Hypercholesterolemia, Appetit Depressents,
and Animel Models of Obesiy

@ Cardiovascular Disorders
Areas include Hypertension, Arhythmia, Stoke and Coagulation
@ Fain Management
This Hot Topic covers updates on the opioid pain medizine market, research and regulatory climate

Trmina inelnde s Measrs asetinn on ermmnefitnes senlatinn 2 noling and ather ind natrbmarket
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Next generation of web pages, now incorporating the new IQ logo and colors.
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Inteli@uest
home

what's new?
sile mop
obout
infeliQuest
products

and services
infeliQuest
resource cenfer
comin

know how!

welcome
new employees

orientafion/
raining

suggestion box

ask inteliQuest

® 1093 non.
ee—
Compary

Inteli@uest

The information works.

Welcome to the web site of InteliQuest. Here you can find information about
the information products and senvices we provide to KPC, sharpen your
information usage skills, and learn how wie contribute to KPC franchises

WVe invite you to bookmark this site and visit frequently as we continually
enhance and expand it

The current web page design showing complimentary design elements.

©2000 Christine A. Olson. All Rights Reserved.
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Consumer
Health

InteliCuest
A

Healthcare
Industry

How IQ is positioned on the company Knowledge Center intranet.

A web site has it's own identity, it's own image, but at the same time is in
keeping with the overall image of the organization it represents.

©2000 Christine A. Olson. All Rights Reserved.
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Therapeutic Areas
s and Product Information
A
Hot Tapics: KPC Knoll Product
Obesiy Copils Cadog
Medie Ce ) 3¢ RAD Report: & b Inf
o Coveroge epor s epen Obesiy nfo
Report Obesiy Obesty Anayt Repers i

ity

Hot Topics: Obesity, created by IneliQuest, offers summaries of this monih's curent news and scientfic
findings on bestty.

To keep you upHo-date on slbutramine (Yerigiz@), InteliQuest provides KPC Capsues - a marthly complation
ofeferences and summaris of newly-published artiles from medical and scientifc joumals

The edis Coversge Report: Obestly synthesizes weekly news referencing Meridia@, its competiors, and
obesity in general. Covering national newspapers and wire senices, national broadcast media and selected
consumer, busingss and trade magazines, the report summarizes breaking news and highlights trends, issues
and developments that shape the obesity marketplace. New reports are posted every Wedhesday.

The £80 Report Obesiyis a quarterly compilation of obesity drugs in development in the U.S., from
pre-clinical to marketed. Product information includes name, originator,licensing opportunities, indications,
requlstory status and development phase, patent information, therapeutic and pharmacologic actiity, side
efects, comparative efficacy, latest news on the compound, and rarket analysis

The Ansijat Repens: Obesity s a morthly compilation of investment and analyst reports on the obesity market
and its key players. It includes both company and industry reports from the Investext database.

©2000 Christine A. Olson

2nd level page of the Knowledge Center.

©2000 Christine A. Olson. All Rights Reserved.
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Subdesign

2
A

Even the ancillary design elements are in keeping with the overall image of the
Knowledge Center. Notice how the colors used here reflect the colors of
InteliQuest. Done on purpose. Subliminal linkage to InteliQuest-- continuing the
image reinvention of the library into a dynamic, consulting-based information

service.

©2000 Christine A. Olson. All Rights Reserved.
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CARR

RESEARCH

GeR+OQ«U.P

An example of a complete image strategy.... how it started small and grew over

the years.

Started with a logo, placed on Paper Direct brochure paper using graduated

colors.
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CARR
RESEARCH

GeR+0+U-P
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Letterhead.
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Brochure
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Inside of brochure
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Web site home page

Newest image extension. Introduces a new color (blue) into the palette, and a
new visual presentation of the geometric shapes.
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Image Management

» Focused and simple

* Unique

» Appropriate and relevant

» Far-sighted

» Continuous and credible

» Perception, perception, perception

chris
QLsoy
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Make an effort to manage your image.

Ad lib from slides -- conclusion of talk.

Introduce two new image extension ideas.-- e-cards, and movies.
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E-cards

We're closing down & leaving the country.

EXCUMATION

communications

=

¥ o0 T T ke s e oty

No reason why you can’t send out messages using electronic postcards. Saves
printing costs and postage. Can announcement special promotions,
presentations, new products, testimonials, recent news, etc. A new, low-cost

medium for presenting your image!

©2000 Christine A. Olson. All Rights Reserved.
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This slide is the backdrop to the PBIRG Quicktime movie. If you would like to see
it, go to www.chrisolson.com/tickledpink and download the PBIRG logo movie
file. It's not a large file, but viewing it through MS PowerPoint requires some
serious RAM.

The logo movie file was developed to introduce the new logo to the membership.
Take a look. It's an interesting idea and application of the desktop movie
technology.
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Follow-up ...

« www.chrisolson.com/tickledpink
» chris@chrisolson.com

e Library Marketing Village ...

www.vicinities.com/librarymarketing

©2000 Christine A. Olson
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ASSOCIATES
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