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Librarians Share Promotion ldeas at Conferences, Part 1

s 1993, and we live in o world in which o million mes-
gages compete for our atbention at the same time, We ae
virually bombarded (oo all sides abour what's best 1o em
and the best pluce 1 buy it, about what makes us book and
feel better, and ves, éven aboul where 1o find the informa-
ton we need. We can use the vellow pages o rend the bail
and heok for Bubbi, We can run 1o a bookstoee of libeary,
We can even link our comphiters 19 oaling services and
discover a whole new world of knowledge withoul ever
lepving the privacy of cur own homes, Living in 1992
means thal we can pick and chogse our resources for the
things we necd and wani in o oway sl s never boen pos-
&ible belore.

The Nip side is that if we happen (o be one of the providers
of these products and services, we hove o fight for pen.
tiom, We can't £it buck and assume thin people know abou
us o remember our services, Even i they do, I we don’
keop reminding them ol whio we are ancd whnt we ofTer,
somenne else will caplure thelr amention wnd well be out of
lsck=—and out of business!

As librarians we are g group of providers olfering o service
thai is tough 1o explain, 11 ks a much simpler fask (o describe
an exercise maching than it is 1o describe a research service
for tracking mergers and acquisitions, In fact, some of the
services librarans provide are so subtle st people might
e even be awire that librarians are “doing"” them. Librar-
ians con't afford to let that happen. So, this ssue of Markee-
ing Treaswres and the nest are devoled (o sharing the ideas
and technigues that some librarians have used successiully
i keep the services they offer in their customers' eye.

The Medical Library Association's annual conference, hebd
tus vear in Washington, DVC,, provided an excellent source
of library promotion and public relations ideas in the afier-
noon poster session held on Monday, May 1Bih, Several of
the poster displays stood oul for their ingenuity and effec-
tive fechnigque. Not only were the feafured ideas valuablz,
the displays ihemselves were stenfion-getiers,

Linda Buison, Associate Diirecior of the Information and
Medin Services ml BMouantnim Arca Health Edvcation Cenler

{AHEC) in Asheville, N.C., pul together an excellent display
called *Public Relations for the Small Library.” It olTered
plenty of sound and uselul idess that have worked in her
libenry, such as:

{13 Litwraries and information ceniers don't have (o be boring,
stodgy rooms filled with quict books, Make the library envi-
roeumend nol only welcoming, but enjoyable, Play educa-
bonn] pueszing games that gel your customers mvobéed m
(e library. For example, hand oul wordsearch sheets — the
games thut show lots of letiers set up in parallel lines in
which you have 1o lind and circle hidden woeds, Choose
words fmom informition services lingo, such as online, au-
dipwisual, microfiche, und the ke, Give out rewirds for
completed surveys (pencils with library logos work well),

(2} Promote other services and look good in the process,
A there otler librarnies or resource cenlers in your geo-
graphical arca? Help each other out by holding “geiting 1o
know you" sessions that point out how other libwrnries can
help your customers and also how they might not be able 1o
provide certnin services that Yoo can; you'll highlight your
owm services while providing another service with good
publicity, (This is an elfectve way 10 promoie your library™s
neiworking arrangements and interlibrary loan services. )
Hold short sessions on iypes of resources, such as CD ROMs.
Host dadabase demonstralions (o promole your experise,

(3) Tempi the tasie buds and stomachs of your cusiomeres by
giving awiy food and by using food imagery, Even the meost
cantankerous, pretentions personalities will break down
under an offer of food. Linda found success with o supply of
bookwonms—ihe gurmmy candy kind!

(4] Make sure your promotion materials, such as Ayers,
bookomurks, and posters. use designs that cawch the eye while
they promole library services, The bookmark Mountamn
AHEC had on display at the session was well done in color-
ful violet hues and bold kettering that urged, on one side
“check out our books,” and on the other, “check out our
services.”

Confinved on paga 3
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Pearls of Wisdom

As an information professional, you may hive been asked
by a client o discuss and recommend bibliogruphic mun-
agement sofiware, [t can do much [or your library s image if
you are readily able to talk aboul the pros and cons of rege-
lar database sofiware (for example, the resticied recoed sive
of systems like dBase is u sirike aguinst (hem) versus spe-
clalized biblingraphic management software, And, il you
can recommend o good chodce, your imoge a8 approachable,
knovwledgeablp, and capable is enhanced even more. Re-
search Information Systems, Inc., in Carlsbad, Califorma
publishes a booklei called "How to Sclect Biblingraphic
Maunagement Software—A Guide for Librarians, Informo-
lon Professionals and Scientisis,” that will help you and
vour cusiomers undersiand what kind of soliware suils bib-
lipgraphic and reference needs the best. The book et de-
swribes everyihing lrom hardware considerations go the
importance of the program's compatibility with word pro-
CESEINE PROEIEms.

CN course, Research Informutson Sysiems, Inc, Ts an inter-
e im all this because it produces & bliographic softwan:
manngement program ilsell; Reference Manuger, Meverihe-
bess, the booklbet resasts the templation (o pesier vou 1o By
the product and brings up many excellent poinis, such as the
benelit 1o be derived Trom being able o deect duplicue
records and w0 perform global editing thot can change hun-
dreds of records at once, (Keep inmind that some populi
datntases, like Parndox 3, can do these tricks too, but they
may not b able o do some other ones your customers could
beneiit from. ) For more information and a copy of the book-
lizt, write Research Information Systems, Inc. ol Caming
Cormporate Cemer, 2355 Caming Yida Roble, Carlsbad, CA
Q2000 BT 221227, or cull 619438-3526.

[ For ashiny look on vour next set of promotion mucnals
check oul the newest from Paper Direct: Deskiop ColorFoil,
All you do is tape the [m] over i laser or photocopicd image
wned run 10 thiroaggh wour laser printer or copier. The heat
trivnsfers e fodl 1o the oner am the image. When the paper
comes oul, voild, o glorious shining coloved image! (We
iried it in the Markeiing Treasires ollice. 105 great I ook
wvour editor aboul two minuies per item w setup the foil and
rum it throogh the laser printer.) The rolls are 2" wide x 25

kong (an average of 100 upplications per roll), and cost

| $19.95 cach. You can also get an sample pack of 16 assoncd

colors, 8.5 x 11" sheets lor 519,95, Write Paper Direct, P.O.
Box 618, 205 Chubb Ave,, Lyndhurst, NI 0707 1-06 18, or
cull BDOY2PL-TITT or 201507 -5484,

Anoiber sy 10 look pood? Folders from Graphee Cily,
They e high=guality, laminmed folders with pockets wned
reinforced sides. The right pocket of each conlains o slol for
i busmiess curd, They come in regular or [osl colors, and you
can have your own ariwork applicd, The price includes
stamping your organization”s name in one position, either
abxve or below the pocket line of the fronl or back cover. A
minimum order of 50 costs $3.95 per folder, Wrile Graphic
Cily, Inc., 83648 Dakota Drive, Gaithersburg, MD 20877 or
call BOYIZT-1070 or 3015751070,

Here's a way 10 promote your services that's sure 10 get
altention: Public Relations by (he Pound! Order
CorporateCandy®—candy with your name on it! You pick
the colors and the uvors, You can even submil camern-

ready ot o get the exact gruphic you wani, Condainers, such
a5 apodhecary jars and acrylic boxes, can also be ordered, Go
Tor the sweet tooth by ordering & minimam of 30 Ibs (that’s
BU-50 picces of candy) a1 5700 per 1b, Get in touch with
Gift Service Ing., 3 Office Park Circle, Suite 310, Birming-
him, AL 33223, Call BOY562-4448 or J05/879-4434,

Maost of us worry aboul waste these days, cspecially in lemms
af paper products, Well, a company called Weisenbach Spe-
cualty Printing has some good news — they twm trish inlo
promeational products. The company produces o line of paper
products (which cun be custom-prinied) as well a8 a line of
recychiad polyethylene and polystyrene (CFC-free) ilems.
Whether you need rulers or clipboards, leterhead with enve-
lopes and labels, notepads, solf-stick nides, or wole bags, thes
is where you can find them. Do your part for the environ-
uent by contacting Weisenbach Specialty Printing Incorpo-
eared at 347 5, Washington Ave., Columbus, OH 43215-
5525 or at 614/464-2223, They'll send you a free catalog of
all their recycled siuff
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Linda's display practiced whu she proached.
[t stiracted attention with passersby inviting
tharm o pay games (including one game hat

worms in a8 jar) and aburdanl food imagery
{one clever nation: & piciure of a cup Tull of
popeoen. with the caplion “Popoom Flicks,”
used for & healih promotion flm), Linda also
displaved infarmation shecs and brochures

ol about Mountain AHEC infommation sereices
for browwsers 1o uke with them.,

Jo Ann Bell and Melissy Masea of the Health
Sciences Library al East Caroling University presented the
displuy *An Appronch 1o Serinl Cancellaion Decizions:
Uzing Subjective Faculty Inpul and Quantiative Dac,”
Adthough the e is a little intimidating, the display pro-
micked 1 good public relutions policy,

Cutting down on the ever-resing costs of § serials collection
cun be extremely difficult, especially when the only solution
15 aften o eliminae tdes, Your decisions about what iocul
can offend, alienate, and even anger cusMomers,

The overall approach used by the Health Sciences Library
wis 1oy include the librury clieniele inothe joumal de reduc-
tion process [rom the very beginning. The Libeary Comimiil-
Ioe, the deans and the relevan depanment chinirs were asked
4t the putsel W contribuie their oughis and idens abol the
procedure. The Library newsletier informied facully mem-
bers af the simation, Finally, when the process was in [ull
swing, ol the university depurimenis were asked o evalusie
lists of joumals and let the librury know which they needed,
which they wanted, and which were unnecessiry

This sensitive approach vielded several pood publsc reln-
ticns benefins Tor the Nbrary. [F boosted the image of the
librarians by demonsiroting (hat (heir primary CONcem wis
the customer, And because everyihing aboul he proposed
procedure wis made known o (e facolly of East Caroling
Liniversity in detail befoee it was carried out, moee of the
faculty supporied the idea of cutting the joumal collection in
the first place. In elfect, the Health Sciences Library
achieved a delicate balance of two imporiant concems: (1)
the quality of the prodees offersd (tiles in the serinls eollec-
Uom) and (2) the quality of the library™s commiument (& sery-
ing its clients, In the end, the library had & beoer seriads col-

kectivn because it was largeied (he foully input saw 1o that),

and the library had happeer customers because they had all
been made 10 feel they played 2 vital part in building a 1i-
benry servics,

invalved guessing the numbser of candy bonk-

A

Jo Ann nnd Melissa prepared a simple but effective display
thut wsed veloro (o fasten signs listing the steps of the proce-
dure, connected sequentially by armows, The marcon and
dark green codors complimented one another, and the whale
display wus orgunized, siractive, and eye-catching. Such a
dasplay would, in fact, be o temific ol for educating library
customers aboul o joumal e reduction program; it pur-
poses, I8 sieps, progress and finad benefits. 15 vou ane think-
eng of carrving oul a similar plan, you might enleriain the
bden of putting an informative display like ihis in your 13-
brary a5 ihe projeci is being conducisd. Y our cusiomers will
have a beiter understanding of what is going on, and the
dhsplay will encourage participation (itmight also encour-
SEe O OSSO ACLon 10 gel you more moncy' So Flﬂj'ﬂlﬂ'-
nals will be cut!)

Marilyn Dudels of the Larobe Area Hospital put up a dis-
play remarkable for its variety, creativiey, and good promeo-
tpeal sense, In fact, her display was so impressive, (hal your
editor has decided w devoie p full ariicle tothe libeary's
ONgoning promoton campaigng. One example of her ingenu-
iry: Menlyn olfered 12-02 cons of Pepsi and Coke, diet and
repgular, with labels glued nround each can o sasd: “Pop
irsiey the Library!™ The soda was donated by local botiling
companies, Walch for s full description of Marilyn's promo-
tcn idens in an upcoming issues of Markaiing Traavares,

Ormpréc ol on B Mabona! Libesry
Winok in Hiriow fyer by Doloros S
W Phaogan, Fargnekd Metal Gom-
ey, Alsmina Divsion Toachnoiogy
Technical nlormaton Cartgr
Shown m e Spacial Libmrss
Apteccaton Warkalng Sechon Swig
#d Shop

Simulineous o the poster session displuys was a compre-
hensive presentation of 55 different promotion mucrigls
used by various medical libraries from around (he couniry,
Crnuca, and England. The “Display of Unique Libwary
Promotionel Maerials”™ was coordinated by Bernie Todd
Smuth and Kathy Downs of the Rochesier Ceneral Hosplial,
and proved o be o Ach resource for profmotion ideas using
print medin: brochures, bookmarks, posters, library guides,
and newslkeners. A committes chose the 55 outstanding
il from U several hundred pleces submitied w be dis-
Mayed. Bermue and Kathy did a wonderful job of displaving
und organizing them o that people should identify which
libraries the materigls came from and who they could con-
tact for further infosmation.,

Continwed on paga 4
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Promotion Ideas -ornued tom page 3

We have selected several of the items displayed 1o describe
in the following paragraphs, Some were chosen for their
unusual ideas, and some for their supenior design and pro-
duction qualitics,

Concord From the Concord Hospital Libeary
Hospital came & brochurebookmark set thar
Library capiured our arention because its

logo wis sounusual, The wee is,
perhaps, ihe Tree of Life, sugpest-
ing henw significant libeary services
can be o the life of an organicaton
and suppornting (he core den belind
& bealithcare resource facility, In
pckdivion, the apple hanging low
complements the caption “Informa-
o Within Easy Resch,”

Muory Edith Walker, Libeary Direc-
foor ol the 34, Jude Children’s Re-
search Hospital Biomedical Li-
brary, submitied a clever bookmark/contest set with & crime
theme. The comtest, endithed * Murder Mot Medical,™ con-
sisted of o sheet of questions about medical personalities
featured in various murder mysteries. For example. *The
st famous doctor in detective Nction is Sterlock Holmes'
nssistant "' A Tist of books and databases was provided
i help people lind ihe answers. The person with the most
coarect answers won, For g copy of the questions and an-
swers used in e contest, send o note asd a sall-addresed
siamped envelope 1o; Mary Edith Walker, 51, Jude
Children's Research Hospital Biomedial Library, 332 N,
Lavderdale, P.O. Box 318, Memphis, TN 38101,

Irglmranie fios s Winkiin
Eamy Heark

Jeanne Becker, Direcior of Library Services at the Memoril
Sloan-Kettering Cancer Center, submitreds phowograph
depicting an origingl ides that she and a graphic designer
crented for the Medical Library's bulletin board, The bulleun
board display consisted of & posier depicting siacks of books
of different gizes and colors (designed using Adobe 1asta-
i oo g Maciniosh). Book titfles, suthaors, and editoes wers
printed on lght cardboard sieips thal were insered inwo clears
plastic sleeves on the book spines, The tiles on the spines
wiere changed every few weeks,

Jeanne had the words “*NEW BOOES,™ placed bencath the
bulletin board graphic, 1o communicate the purpose of the
digplay and o advertise recent library acquisitions. This 5 a
gredat display [oc libranes with customers who will check the
ttbes each tme they pass by, Bul a permanent display ke

this runs the risk of becoming oo familiar—he books al-
wikyd look the same, only the titles on the spines change,
Unfartunately, once people get used 1o something, they tend
1o stop looking at o, and the display ceases o fullill its
purpose of keeping the libeary clearly in poblic view, If you
wint o try doing something like this, you might think about
changing the color and shape af the stacks af books along
with the tithes perindically, and perhaps adding & new o
extra caption here and there, Your editor would also sugpest
imerchanging the book poster display with posters showing
computers, CO-ROMs, and other electronic information
services, lest vour customers perceive vour library as *just =
collection of books, ™

A slick librury brochure was submitted by Christing Bell of
the Babson Medical Libeury st Newton-Wellesley Hospital.
The colors were warm, inviting shades of red and pink on &
bluck huckground, the designs featured un intriguing combi.
nution of curves and geometric shapes, and the paper was §
heavy, glossy stock. The information in the brochure was
will organized, and the first page contained a able of con-
lents, Another nice iwuch: Placed here and there were small
snippets of information about the people critical o the his-
1ory af the libriry. This 12-page brochure, with a pockel on
the huck page for & bookmark, 15 a line example of whal can
b nehieved if vou have the time and te money 1o invest, IF
you'd like a copy, send a note, & self-addressed,

envelope, and $2.00 1o Christing Befl, Newton-Wellescley
Hospital, Babson Medicul Libeary, 2014 Washington S1,
Mewton, MA 02162,

In terms of & memorable product name, logo design, and
practicul brochureguide foemi, the Rowland Medical
Library's search guide for i3 online sysiem was o winner.
ROMED i the acronym [or Bgwland Medical Online, The
search guide is in e formal of & booklel, with cach page o
Lk shoeter than the ome it fallows, sothad the cosdent of

each page marked oa the far right

edpe, can be clearly seen. This layout
elminates tse need for a lable of
contents. Bright red leitering loe

hese page descriptions draws the Eo

reader’s witention 1o tem righl away,
EOWLAND MEDSCAL DRLINE

resulting o mmediate undersianding
of the gpuide's organizalion,

The nexd mase of Markeling Treaares will continue our
review of ideas presenied o the MLA conference and we'll
look over sume Special Library Associalion Swap and Shop
promiotional entres as well,
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Worth Its Weight in Gold

Oine of the maost valunhle Promaotion resources is o good
reputation. Having a good reputation means a greater num-
ber of people are aware of your services and & greater num-
beer think of you in lerms of meeting their information needs,
Mol impoctanty, people el each other about vou. You get
referrals,

Your cusiomer base may nol necessarily grow dramatically
when vou gel refemals, but vou will Tind that your services
are used more oflen and on o more regular busis. As a result,
yorur information resource center will be recognized s an
indegral, vitsl part of the larger opganicaion. And, while
managing the refermal process cin be difficult, there are steps
you can ke (o encowrage the refemnl] process and “word-of-
mauth™ promotion in an organized, knowledgeable manner
1o produce worthwhile resulis.

Toimitae the referral process, identify your potemial referal
channels. A channe] can be anybody, from & customer (o
sormeone who has te ability 1o infloence the opinions of
others, such s o colleague. Anyone you associnte witl,
casuplly or professionally, can be o channel, Onoe you've
identified people you think are in n positon 10 make refer-
rals, then the following sieps can help you generie a posi-
Live word-of-mouth promotion campalgn:

First, ensure thal people are aware of you and of wist you
do, The best way o do this is i be visible in yvour organiza-
Licwt aid 10 do your ulmost o be o positive, approschable
representalive of your library services,

Second, realize thal people remember U hings they see
alten; therefore, you should always convey & consisient
tmage. Use the same logo and coordinated cobord on sl your
correspandence, promation materials, signage, elc. IF pos-
sible, et involved in organization sctivities outside the li-
brary, That way, people will seo your library a5 associmed
with different nctivities and it will be recognized during
word-of-mouth conversations:

Third, confront the fact that people may be reluctant o rec-
omimend you because they aren't sure referrals are welcome
Through an informative newsletier and by encouraging par-
Heipation in your library’s day-10-day functioning (zuch a5 &
serials reduction program) you can send the messuge (thi
you wanl people 10 use vour lbrary and its services, amd ihat
you want (them 10 1ell others about it I you really want to
help your channels make referruls, supply them with promo-
lion materials describing vour services. You'll be pleasantly
surprised how effective “library evangelists”™ are at spreading
the word.

Promotion Gems

Servige organizanons have as much need for marketing as
vy caher organization, Maybe more, because service “prod-
s are hard 1o classily, and intangible, and olten the
cusiomer’s participation s requined for o sucessful iransac-
Licam, Simce libearies and information resource cenlers ang
service organizations, your edifor thoughi the following
mirkeling tips might be usefyl;

= Be customer-oricnicd rather than product- or operations-
ocienked. Study and understund vour customer through sur-
wieys, thien implement or improve the Services your cuslonm-
ers wanl [n nckditon, be e thal customer satisfaction is
one of your mosd mmporiant goals,

= Work wwards error-free and dmely service. Understand-
ing your customer can help in this respect, oo, IF you ane
able 1o isolate he services most desired and ulilized by your
Custonmsers, then vou can concentrale on making thase ser-
vices wour peiocity, Fairly soon, vou will be completely
Farmiliar with the ins and ouls of how 1 conduct tnse ser-
wices and vou 'l provide dem iwice as fase.

= Invidve i Hbrary stall ns much as possible. The mone
ST membsers contribule 1 the way inowhich things ane
done, U betler they 11 do them, Let them in on the decision-
miuking process, Allow them o conduct surveys and o do
research inlo your cusiomer base, Listen to their impees-
siehs of your organization's strengths and weaknesses, In
Fact, market (o your employees as much a8 vou doio yours
customers, I your stafl members apprecinie the value of the
services they offer, they will be more than likely 1o spread a
gosd word about you s well as to devote one hundsed per-
cent of their elfort 1o working with vou,

+ Surpass customer expeciutions. Give them what they wiand
o more., I you can’t gel customers what they wand, iell
WILIT customer whilt you can get twem instead, or even bet-
ler, refer them to the place where the product they soek can
b found. Mever be stingy with your me when it comes (o
vour customers, and bear inmind that you don't need o
Lol them bow to do absolutely everything on their own,
Encourage therm o become familiar with your librarys
resources, but don't withhold your expertise for any reason,

= Don 't be wary of introdwing now technology and lzam-
i 10 use il Apan from providing te benelits (such us
seope and speed) ot suomatically come wath onling ser-
vices, databases, and networks, technology wall enhance
other resources—such as the books on the shebves—alneady
available 1o your customers.
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Sparkling Reviews

Library Displays Handbook, Mask SchacfTer. HW. Wil-
son Co., New York, 1991, ISBN: (-8242-(801-3 530.4X)

How alten, in the midst of planning or creating a display,
have yvou wondered what the best method wold be or Tiow
you could produce a real anention-getter? Next time you
find yourself wondering, here’s a handy book 10 tum to for
advice and mspiration.

With input from the 1989 and 1990 Fohn Coton Dana
Library Public Relations Award Committes, asthor Mark
SchaefTer has produced a thorough gubde for anyone whio
creales librnry displays,

The book 15 divided inio three pars. The (st provides Lips
o the techniques and materials needed 1o produce effec-
tive dusploys. This includes a clear explunation of the [un-
damentls of design and producion, such as the five ele-
ments of design: Line, shape, space, color, and exiwre; and
the principles of design, namely, balance, simplicity, vuri-
ety, and unity. Also included are lips on how 1o draw (aces
and hands, along with how to construct various use ful
props (foe exomiple, how o mske o bookend out of
hanger), As aresult, the book is grea for the beginner as
wiell as a good refresher course for the experenced hud,

The second part suggests ways (o apply the wechniques
described in Part One, and gives hinis for producing differ-
ent types of disploys nlong with sample projects (Trom
posiers for different occasions—one is [or a library am-
nesty day—to bulletin boards and full-blown exhibats).
The appendices form a final part in which you'll find lots
of peactical information: where (0 buy that special marker,
where to find the compater softwire you need, and wiere
16 tumn o further reading.

Finally, the author mcledes a list of dates that can be used
ns a source for promotional displays: for example, impor-
tand days in hustory such as the day the X-Ray was discov-
ered; the davs an which the territories became states of the
umnicm; the days that honor people or activilies such as Rosa
Pasks Day and Nutional Handwriting Day; the binhdays af
wiell-known anists and nuthors; and of coarse, well-known
and more obscure holidays,

Abong with the dates, the author provides Ups on how 1o
(ake full advantage of them, For instance, for the anniver-
sary o the Louisiana Purchase he suggesis displaying
Iowrks whonal (umt event a5 well as books dealing with the
exploration of and expansion into the westem United
States, The ook closes wilh peneric lempliles YOu Can wse
o creale displays to nocompany any daies you choose o
commemorite, The third iemplate, for example, is for 8
tablesp display for o notable person’s birthday.

The book s overall approach is both basic and detailed, The
arganization is careful and clear, making the book o perfect
candsdate for & well-thumbed resource. Plan your monthly
displays ahead of time with the listof dates in the back.
Look up how 10 deaw o human figure. Go through the de-
seriptions in Chapler Three on types of letiering to decide
whiat method and equipment you want 1 use 0N Your nest
poster.

The illustrunons and coloe plates enhance the book's in-
stroctional quality, and the author always makes sure 1o
include hancy outlines for each project. These help you
ensure thal all your hases are coverad belore you even
beegin o work.

Thanks i evaryone who slopped o gay hedo af our exhibil booth al the

SLA conierence, Your ecilr snfoped taking with pou and apprecialod pour
s and o anfs

o

Juna 28 “Humee in Leaderships A Mepeseany bn-
grecdionl (o Susmsas * A peesanimion by Kaycea
Hade sporiscesd by tha Library Administ-alion and
Maragemanl Assodation o the American Librany
hasoeistion |n San Frantooo, CA Contact: Sus
Slroyan 3083534110,

June 29 | PeRCy Aweeds Dinner and Anmal
Ipiteg of the Liorary Public Relalions Caimal al
fhe Bank of Amenca Warld Headguarers Bulding
i San Francses, G, Cenlad: 415433-T500,

b

duly 1317 “Marketng lof e Non-Marketing Man:
agir.” A Tve-day semanar 8 the University of Michr
gan, Michigan Business School in Ann Abor, MI
Conlad. 3127063 1000

The Crystal Ball

July 10 *Dimbdop Design: Fundomenias of Design
lor Cipsidap Publishing ® A ani-tay seminar pre-
st by Promolional Perspectives al tha Westn
Fuachines Plaza in Allanis, GA.
Comiad 31 0904-0007

July 15-18 “Planaig and Markatisg lrlamation
Sarices.” A bvo-day seminas ke by Datlena
Weingand al the Linkersity of Wisconsin-Madison
School ol Libeary and |nlomation Studies in Mad-
son, W Coriact Jane Peadmutier, G00262-639.

July 21 “Wiiting Paeriul Video Sorpls.” A one-day
sarmings presenlid by Tha Maticnal \ideo Cenler in
VWashinglon, DG, Contact SO0ENS-5330 or

fax 30187 4-5728,
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